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1. Can you define marketing?

2. Can you name 3 basic problems of marketing?

a.






b.

c.

3. Demand is:

a. What buyers offer to companies.

b. What companies offer to buyers.

c. What buyers need and want to buy.

4. Supply is:

a. What buyers want to sell to others.

b. What sellers want to sell and offer.

c. What sellers want to buy from buyers.

5. If the demand is higher what happens to the supply?

6. Choose marketing functions:

a. Buying, selling, transporting, storing and risk bearing.

b. Buying, advertising, transporting, storing and risk bearing.

c. Buying, selling, total market, storing and risk bearing. 

7. Total market consits of 2 parts + explanation:

a. _____________________ =

b. _____________________ =

8. A good advertisement should be

a.

b.

c.

9. Name 3 internet advertisements:

a.

b.

c.

10. Name tv and radio advertisements:

a.

b.

11. Name at least 3 paper advertisements:

a.

b.

c

12. What are advertisements good for?

13. Do advertisements influence you?

 14. If you had a company what kind of advertisements would you use and why?

15. Can you name at least 3 marketing tricks?

a.

b.

c.
ANSWERS
1. Can you define marketing?

Marketing is an activity of presenting, advertising and selling company´s products.

2. Can you name 3 basic problems of marketing?

a. How to produce?





b. What to produce?

c. For whom?

3. Demand is:

c. What buyers need and want to buy.

4. Supply is:

b. What sellers want to sell and offer.

5. If the demand is higher what happens to the supply?

The supply is higher too.

6. Choose marketing functions:

a. Buying, selling, transporting, storing and risk bearing.

7. Total market consits of 2 parts + explanation:

a. the consumer market  =it´s for individuals who purchase goods and services

b. the business market  = it´s for business enterprises which buy goods and services for resale

8. A good advertisement should be

a. short

b. witty

c. interesting

d. other possible answers: original, clever, catchy, melodic....

9. Name 3 internet advertisements:

a. pop-up window

b. banner

c. spam

10. Name tv and radio advertisements:

a. commercials

b. tv spots

11. Name at least 3 paper advertisements:

a. flyer

b. brochure

c. leaflet

12. What are advertisements good for?

Students´own answers.

13. Do advertisements influence you?

Students´own answers.

 14. If you had a company what kind of advertisements would you use and why?

Students´own answers.

15. Can you name at least 3 marketing tricks?

a. Prices ending with number 9.

b. Common goods (milk, pastry, cheese etc.) is at the end of the shop.

c. Expensive goods in your eye level.

d. Other possiíble answers:
Cheap goods on the bottom shelves.





Stores deliberately have more shopping trolleys than baskets.





Discounts to attract customers to make them buy other things too.

Next to very expensive clothes they put a bit „cheaper“ ones but still more expensive comparing to common prices of clothes bought somewhere else. 
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